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Letter From the Editor

Fall, 1992

To the Recipients of eminist Scholarship Review

When | decided to review the twentieth anniversary issue of Ms. for this issue of ESR, |
also decided to write an editorial about the differences between the original magazine
and the “new” Ms., the publication which resulted from a 1980 decision to produce a
document that is free of advertising and the interests that advertising represents. My
plan was to interview people who had read both and ask them to compare the two. I'd
summarize my myriad interviews and be able to write on the subject with the wisdom
of hundreds (well, maybe scores) of informed readers to back me up. | spent my time
at coffee machines, lunch lines and office doors asking the question: "Have you read
Ms. both prior to and since September, 19907" | found only one person who had
been such a loyal fan: Diane Martell, director of the Trinity College Women's Center.

Diane believes that the new Ms., the Ms. that doesn't depend for its survival on
advertising interests, has been enabled to include more perspectives and to enlist
scholars, activists and writers, with greater freedom. |, too, find the new Ms. to be a
fuller, richer magazine, still commercial, but free of the “slickness” that made me stop
reading it several years ago.

What becomes apparent in reviewing current women'’s magazines is a split in
commercial magazines between the “women on the go" magazines in which pay
equity, child care for working women and sexual harassment in the workplace tend to
be the only legitimate issues and those magazines, such as Ms., in which the
explication of issues for women of all classes and nationalities is seen as an essential
goal. | have reviewed both types of magazines in this issue of ESR, the new Ms. and
the “women on the go” magazine called “Working Woman”. | don't intend to make an
evaluative statement about either “type”, but with reading time in such short supply, it's
worth knowing what perspective you'll find and what might be included or left out when
you open the cover.

Both in the editorial and in my review of Ms, | encourage people--people who read the
old version and gave up, as well as people who haven't yet been introduced to Ms.--to
read the current edition of Ms. It is a journal that started out as a commercial venture,
succeeded, and then found the energy and the courage to shed an image that was
getting worn out at the least, faithless and jaded at the worst. It is a journal that took a
risk with its very existence in order to re-establish a finer vision of itself. A rather noble
action, I'd say: important, and worthy of support.
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---Deborah Rose O'Neal






