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Letter from the Director

Safety and Location
by Laura Lockwood

any students comment
Mthat the Women's
Center is 1n an

obscure location on campus,
and should be in a more visible
venue. | agree, but there is
some merit to its present
location. The largest advantage
is the security and safety
offered by the Women's Center
being tucked away, at the end
of Mather's second floor
hallway. For students who
desire counseling or
consultation for sexual assault,
eating issues, relationships or
other concerns, and fear being
seen walking into the Women's
Center, the Center's present
location offers anonymity, For
female students who are afraid
that walking into the Women's
Center labels them a
"femi-nazi" or "dyke", or for
men, a "wuss", the Center's
hiddenness solves that
problem.

On the other hand, |
feel more students would come
to the Center if it was visibly
located, like the game room's

location in the basement. So
there's the dilemma. The
short-term solution is to spread
the word that the Women's
Center is a friendly and
welcoming space for ALL
students, as well as a safe and
secure space for students
wishing privacy or quiet. For
those who don't know, the
Women's Center is comprised
of two rooms: the office,
where the director and a staff
of four students work; and the
lounge, which houses a
wonderful library, magazines,
archives and comfy couches for
meetings or studying. We are
located directly behind the
Washington Room, next to
Terrace Room C. To become
involved in the Women’s
Center, to consult privately, or
to hang out and have fun, just
call Laura at x2408, or stop by!

Woman of the Month
by Amara Westheimer &
Daniella Bonanno

enior Amanda Holden
S certainly has her hands

full of theater. She first
became involved in theater
with a children’s Shakespeare
company playing Ariel in the
“Tempest™ at age eleven. Ten
years later, Amanda continues
to work with the same
company (now as director) and
shares her love of theater with
children.

At Trinity Amanda recently
directed the spring musical,
“Working™. She also balances
an internship at the Hartford
Stage while working on the
written component of her
senior thesis. On top of all that,
Amanda is also the director of
the all-female a capella group,
the Trinitones.

As an intern at the Hartford
Stage, Amanda gives us insight
into the world of professional
theater. In a world where
directors are predominantly
male Amanda has the
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opportunity to work with
a young (26 year old)
director. However, she
notes, “You're finding
this more and more in

“Theater allows people to break out
of their shells. If they feel self-
conscious, theater might be a good
outlet.”

theater, younger people
in higher positions™.

In regards to the Theater and
Dance Department at Trinity,
Amanda discusses the
“sisterhood” atmosphere of
performing arts at this small
college. “It is more of a family
atmosphere, and the theater
department is less
competitive”. Unlike some
departments at Trinity, the
Theater Department is small.
Those involved in
performances tend to stick
together and support each
other.

Issues of representing
femininity and body image are
often encountered with
performance and presentation.
At Trinity this is a significant
topic which, according to
Amanda, manifests itself
differently in the various
performing groups. “Body
image is not so much as an
issue here especially with all
the experimental theater at
Trinity™.

When discussing the
Trinitones, however, its hard to
avoid the issue of image. As a
group, they face persistent
rumors that they favor
appearance over vocal quality
when selecting new members.
Amanda attests to the

challenge of performing
confidently in front of an often
critical audience. It’s insulting
and frustrating when the
comments generally refer to
physical appearances rather
than the vocal performance.
“It’s hard for girls to perform
just as girls”. She notes the
difference between the carefree
manner of the guys’ groups and
the self-conscious nervousness
of female singers. Amanda also
mentions that she loves the
dynamics of the Trinitones,
“all-female energy can be so
supportive”. The Trinitones are
also coming out with a new cd
that will be available at
graduation.

Amanda has obviously touched
many lives through theater. She
is a strong force on Trinity’s
campus, and her commitment
to the performing arts 1s
inspirational. From her work
with children to her own
experience as an actress and a
director, she advocates theater
as way to build self confidence.
Amanda says, “Theater allows
people to break out of their
shells. If they feel self-
conscious, theater might be a
good outlet.”
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Advertising
by Daniella Bonanno and
Amara Westheimer

advertising bodies are

dismembered, packaged,
and used to sell everything
from pool tables to
televisions.! Think this
advertising doesn’t influence
you? Think again. Even if we
don’t want to admit it,
advertising undermines human
relationships, encourages the
objectification of human
bodies and facilitates an
emotional attachment to
products and commaodities.
Furthermore, advertising
derives its power from the
perception that we as
intelligent consumers are
immune to its influence. In
general, people regard
advertising as entertaining and
trivial while often overlooking
its potentially damaging
subliminal messages. We laugh
at the Superbowl ads - the
singing bulldogs and Britney
Spears endorsing Pepsi, but do
we consider the psychological
impacts of these seemingly
harmless commercials? All
advertisers want to sell their
product whether it is a long-
distance cellular plan, a
microwave- able dinner, or
alcohol and cigarettes. The
success of advertisements lies
in their appeal to human
insecurity and to plain greed.
We need that new pair of Nike
sneakers not only to jump as
high and run as fast as the

In the twisted world of
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superhuman actor in the
commercial but also to fill
some kind of a void in our
lives. Advertisements
encourage us to scrutinize
our bodies, to judge those
around us, and to never
feel satisfied with the
status quo.

The average American is
bombarded by 400-600
advertisements a day on
TV, in magazines, and on
billboards." Which means
short of living your life in
a hole, ads are impossible
to avoid on a day-to-day
basis. Each year designers
and advertisers raise the
bar and test our tolerance
as consumers.

Marketing products by
infusing them with images
of sex, rebellion, half-
naked women, and
unrealistically muscular
men is so normalized that
these representations are
now expected if not
culturally accepted. Today
advertising objectifies both
women and men.
However, women’s bodies

have historically been the
victims of the worst
commodification,
sexualization, and
exploitation. For example,
let’s examine this
advertisement for a Phillips
Flat TV for its visual effect
and for the underlying
ideas about women
projected to consumers.
The message for this
advertisement reads,
“Introducing a television so
thin it will give regular
TVs a complex”, The
thinness of these models is
abnormally exaggerated,
and they are dressed in
rather tight, revealing
clothing that amplifies the
distorted appearance of
their bodies. If the Phillips
Flat TV is going to give
“regular TVs a complex™
what will these models
give regular women?

Will we fill a void and feel
good about ourselves by
buying this television and
owning the newest home
entertainment technology?
Or will we suddenly
become ultra-thin and
sheik in the eyes of others?
Probably not, but that’s
what the designers of this
ad want us to believe.

1. Kilbourne, Jean. “Can’'t Buy
My Love.” Touchstone: New
York, 1999. pp. 26-27

2. www.about-face.org
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Movie Review: Fat Girl
by Amara Westheimer

Fat Girl, directed by
Catherine Breillat contains
explicit sex, but is hardly
titillating.

Anaiis (Anaiis Reboux) is
an overweight 13-year-old
girl who may be on the
verge of budding
attractiveness - it's hard to
tell just yet. Her whiny self-
centeredness, combined
with her constant and
compulsive overeating and
the fact that she's arrived
squarely at an age that for
many of us is just plain
awful, manages to obscure
many of her potentially
good qualities. Although
even at thirteen, she has
some shockingly
sophisticated (some would
say cynical) ideas about
sex. She has already
decided that it's much
better for a woman to lose
her virginity to someone
she doesn't care about, and
it's clear she can't wait to
have such a sexual
adventure herself.

But partly because of her
age and partly because of
her "unattractiveness.,"
there are no such
adventures on her horizon.

However, her 15-year-old
sister, Elena (Roxane
Mesquida), is the beauty of






